
Media Coverage on Namibia’s Fisheries Sector

___________________________

January 2019 – May 2019 Highlights

Namibian Print & Broadcast Media 



January 2019 – May 2019: Namibian Print, Radio, TV Editorial Coverage

Namibian media (most noticeably The Namibian) created positive
awareness towards the development of Namibia’s fishing sector.

Environmental sustainability, job security, productivity, and
illegal fishing were amongst topics generating most
negative statements. Top of recall for driving most positive
public perceptions, were sponsorships and the
development of and investment into impoverished
communities.
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Top Negative Top positive

Subsistance, small scale 

fishing. 

Illegal fishing. 

Production capacity, use of 

facilities off season. 

Sustainability of 

resources.

Value addition. 

Political relations. 

Subsidies. Informal 

economy. Kyoto-Protocoll

Corporate Social 

Responsibility. 

Control / Monitoring of 

Fishing Activities 

Contribution to Economy.

Employees (job creation).

Aquaculture: policy, 

implementation.

Industrial production. 

Processes. Product quality.

Aquaponics. Fishing rights. 

Marine-, aquaculture sector 

development. 

Productivity.  Investments. 

January 2019 – May 2019: Namibian Print, Radio, TV Editorial Coverage

Most negative coverage stemmed from The Allgemeine Zeitung,
whilst independent The Namibian, and state-owned The New Era
generated most positive coverage.

Other than CSR, the industry attracted positive stakeholder
awareness towards proactive monitoring and protection of the
industry, contribution to Namibia’s GDP, product quality, and
industrial development / investment towards enhanced
productivity.

Negative Neutral Positive

The Namibian 0 105 32

Allgemeine Zeitung 67 56 7

NBC Kati FM 0 49 23

NBC English Radio 0 35 31

Republikein 0 39 22

Confidente 0 60 0

New Era 0 0 48

Good Morning Namibia 0 18 24

NBC Hartklop FM 7 31 0

Kundana 0 10 24

NBC Funkhaus Namibia 8 24 0

Erongo (insert) 0 10 14

Informante 0 19 0

Namib Times 0 10 8

Omulunga 0 0 11

NBC News 0 0 2

Media Driving Most Volume Coverage



January 2019 – May 2019: Namibian Print, Radio, TV Editorial Coverage

Referenced for contributing most public communications were
industry role players, Activist Phil Ya Nangoloh, Ministry of
Fisheries (only 18% of all coverage), and the Hanganeni Artisanal
Fishing Association (HAFA) for which the latter communicated
with mainly negative sentiment (voicing the need to empower
local fishermen).

Fishing Sector
46%

Ya Nangoloh, Phil
21%

Fisheries & Marine 
Resources

18%

The Hanganeni Artisanal 
Fishing Association (HAFA)

5%

The Confederation of 
Namibian Fishing 

Associations (CNFA)
4%

NAFAU
1% Fishing Sector

Ya Nangoloh, Phil

Fisheries & Marine Resources

The Hanganeni Artisanal Fishing
Association (HAFA)

The Confederation of Namibian Fishing
Associations (CNFA)

Government in general

Beneficiaries (sport teams)

NAFAU

President Geingob

Fisheries effectively competed for 1,5% of all media coverage (in
comparison with all other industries on the public agenda).
Effectively, banks and financial institutions took up the lion share
of media coverage (26%), whereas energy took up 7,4% and
telecommunications 6,2% respectively.



Methodology 

NEWS: NBC, One Africa, NBC Business Today,

Good Morning Namibia, Talk of the Nation, One on One, Focus 2030
Online, Social Media

Print Media
Radio

TV Data from millions of sources

New Era

The Namibian

The Republikein; The Namibian Sun

The Allgemeine Zeitung

(Including all NMH inserts)

Informante; The Patriot; Windhoek Observer ; The Villager; Confidente

Namib Independent; Prime Focus

Kundana; Namib Times; Namibia Daily News; The Economist; Agriforum

NBC English; NBC Omurari FM; NBC Funkhaus Namiba; NBC Kati FM; NBC Kaisames FM;
NBC Nwanyi FM

Hit Radio; NBC Hartklop FM,

Radio Wave; Fresh FM

99 FM; Base FM

Kanaal 7; Kosmos; Energy; Omulunga FM



Thank You 

www.namedia-nam.com

http://www.namedia-nam.com/

